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Abstract

Liberalization. Privatization and Globalization has made
has changed the manner in which business is manag
which enjoyed monopoly finds that there are many players giving customer a choice.
prepared to compete in intensely competitive market, Agents play
selling ot life insurance policies, The study w
marketing mix and its inpy

great impaet on Indian ceonomy. It
ed Lite Tnsurance Corporation of India (L1C)

L1C should be
an important role in marketing and
as undertaken to find out what agents think
el The study also tried 1o ind out whether their g
determining their satisthetion, 1t was conducted in Madurai City of Tamilnadu,
seore ofmale agents about services provided by LIC was more than temale agents. Gender ditlerences
are reflected inthe satistaetion level about marketing of services in LIC. Women agents are less
satistied than men agents. This gender difference should reduce, Changes in policies
bring positive change i their attitude. 11 satistaction level ol women

possible to attract more women in this career

2ap. They might be more uselul in communi

convineing them about lite msurance,

about current
ender has any role in
The total satistaction

and practices will
agents improves, it will be
<Their highers in the employvment will reduee the cender
cating with ladies and will have higher conversion rate by

Key words: Agents, gender, satisfuction, marketing mix, services,

Intrndnction

| Liberafiaation Privatization and Globalization has made areat impact on Indian economy. It
s changed (e

Which enioyed Manner il] which business is managed. l,iIl: ‘l‘nsm;nn‘cc L“\?|:|m‘:‘:x:§\‘\:\\ \l\I{J‘nllli‘:\\m(lldlt“:
Wk‘l\drcd'l(qt( nmnopnl:\' finds that lhcrc‘u.rc many plu_\'cr:\"%nr |1\%;‘\.1F.l\l‘o‘ll\u|“a~ \1 :)\ul:\‘h-“ ‘.m_‘ 1 be
ONEr (e \V(T‘L“"‘“I’L‘lt‘ n l"l't‘l_\\\'k‘l_\' Cmnpcnn\'u: II\HI'I\L:L LICTs share ‘\‘\ ne \‘ Was 0. § L lg\\‘ |\; e
Co s oars and maintaining the share or improving the shave will need more ¢ nou_\‘ in all arcas,
C S_ll_ll remains market leader with largest share of life insurance market in India but nuu‘n.l;\‘mm:.: No.
\;Fg”::::)‘n will l‘c.tll!irc extra efforts for growth as well as survival, :-\\\ \unu\ IS\ v! “::::;‘|: : (l‘\;\l‘tn\i\llllz‘\n;\‘:‘:
mvi:”“ k“lilh_}'cl IS not 100%. Those who are aware are I\U‘i lmymg |‘|1’t~l‘l\tl‘ll;lll‘\tr\\‘i\v mm;\ atseped
DU;L\“;' l'l'k‘.lnaur‘m\cu are not necessarily buying I‘l‘x)\\l LIC, At e m:\_ ?l‘.lg,‘t “i: :‘"; e e
-“L‘gmu;:: Mhere js tremendous scope for growth in Tuture, ‘Ilcm“r lj\:\‘ll‘\d'l}ll“\.hl\“ : m. m;‘uchinu emard
Vilh g, altn\\'ilx'ds buying life insurance. Gathering market Hl(C“l%;& nft W |t -uu-im i e e
ity hﬁ f‘? }': 1 he study was undertaken to find ont what :\%zcms think ,“ .\\‘m \\ G \lclcn\\i;\ilm ihel
Siuisl'qlc‘:'t-l’ The study also tried o find out whether their g:\'m'icr h‘}r‘l“l}\i.n\'ln'\nu‘ i, l'l‘lc_\‘:\t\‘
irt‘k‘l‘l '!on. Agents play an important role in m;n‘kc(ingzlnml .\'L"llf\}{:l ‘I‘ t\.\‘ \»\ m~ Ienduponeltective
and ¢ ‘l\l-l ouch with policyholders and prospective |“‘l“‘~\|"“dm‘\,' ‘.u.\,ﬁlk-‘lhwl s anentst role iy the most
Clent sales foree., I spite of many other channels that are avaikible,
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important in elling lite insurance policies, Pre sale and post-sale services are provided gy,
wd relationship management is also taken care of by agents on behalf of 1iC, The rescarch,
L0 aeents using convenience sampling method. The agents were from Maduraj cig, of Tar e
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Objectives of the Study
L Toanahvse the role of pender in determining satisfaction for LIC agents.

Lo ofler valuable suggestion and conclusion.

Methodology

I'he rescarcher has collected the primary data through the questionnaire. The questionnaire .
distributed directly by the rescarch to the sample respondents of Madurai city. The data were CO”;,',;
from various secondary sources like journals, books, magazine, newspapers and websites.
Analysis and Interpretation

To analyse the role of gender in determining satisfaction for LIC Agents.

Table 1: LIC’s rating '
.| . No of Male No of Female |

S. No | Particulars Percentage Percent:

: Respondents =] Respondents l izge
1. | Service to the customers 15 47 4 f n

)
2. | Communication from LIC 10 31 11 61
3. | LIC Agents 7 22 3 17

l Total 32 100 18 100

Source: Primary data

It is inferred from the Table 1 that in LIC Rating factor, the service to the customers show
higher  percentage than communication from LIC and LIC Agents. The Female Respondents
communication from LIC show higher percentage than other.
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Table 3: Price Mix

Nuof Female
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features higher

R No of Male’ N¢
S No | Particulars ‘ Percentage rof Fentale | Percentage |
i Respondents "~| Respondents | :
I | Premiums 5 47 11 ' 61
, 1 !
2. | Discounts 7 22 + ‘ 2
3 [ Allowances 10 31 3 |17
| Total 32 100 18 , 100

Source: Primary data

v

The Table three shows that price mix factor of the premiums shows higher pereentage ofma.c

. . rreentace of male and female
Fespondents than Discounts and Allowances. And the equal percentage of male and
Respondents,
Table 4: Place Mix
U - No of Female ——
ER No of Male et il perventage |
1 8. No farticul: ereentage spondents o
b U’. articulars l(vspmnlcnl!g ‘ wlw____ ‘“l!%-‘L_—MM —t—= )
V ‘1 - * : A e g e R M e . s —— o e s s - - e ‘ 7Y

o Channel I8 50 I R
f N e — - e S Y St -y s 5 o ——— 3 r

“ t."'ﬁt:rayc 10 4y [ - ]
o S SRS MU U—— g T Y :
P4 Locations 4 ‘ -
i { : S SRS 18 100 i
! | Total 12 100 1 S

Sonurce; Prmary data

i 103 observed from the Tab
hale fespondents and female respo
Ban oiher
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T I Noof Female |
R | Noof Male . Percentage Respondents | 1€ l\x‘hl
| S Particulars | Respondents | | Respondents | 1 eaty,
(Mot E 147 no 3
1. Prompt service g 15 AN E
| | _‘_______”,___L___ - - R _— ]
3 [ Good It stor | { 10 (31 - | 28
P20 Good Iy estor | | L ‘
S 7 122 . 17
3] Maintain customer ; | |
| R | .
| | R \ i | i 1
l .Rglduonsiu[ - = S - )
1, Totl 32 ‘ e
Source: Primary data

It is inferred trom the Table.3.is that Service Rating. The prompt senvice shows highe
percentage of female respondents than Goed Investor and Maintain customer Relationship ang N
: LS
maintain customer relationship lower than other of male respondents.

Suggestion and Conclusion

The total satisfaction score of male agenis

about service

pl\‘\ldld h\ LIC was MOre thay

female agents. Gender differences are reflected in the satisfaction L\ el about marketing of senviges iy
LIC. Women agents are less satisfied than men agents. This gender ditference should reduce. ¢ hanges

in policies and practices will bring positive change

in their artitude. It satistaction level of wome

agents improves. it will be possible to attract more women 1In this career. Their higher % in the

employment will reduce the gender gap.
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